
Portfolio. 
Larisa B
Graphic designer specialised in Branding Visual Identity  



Creativity has always been a huge part of my life, developing 
into a strong passion for graphic design through studying 
Graphic Communication from Year 9 through to 
university-level Digital Design. My work focuses on branding, 
visual identity, advertising, and basic motion design, 
combining creativity, strategy, and visual storytelling across 
both university and freelance projects.

Experience  Education   

Brunel University London 
BSc (Hons) Digital Design 
2023 – 2026 

About me   

Specialism   
•	 Branding
•	 Visual Identity
•	 Advertising
•	 Layout Design
•	 Basic Motion Design 

Let’s connect  Larisab.studios@gmail.com 

BIMA Creative Brief Work Experience
May 2026

Freelance Graphic Designer
2023 - Present

Customer Advisor - Boots 
2023 - Present

larisabstudios.com Linkedin.com/in/larisa-b-studios



Home BP  

BP Home is a conceptual branding project that 
reimagines BP as a home-focused clean energy provider, 
combining solar power, EV charging, and smart energy 
management into a clear and trustworthy brand identity.

HOME BP  |  BRAND IDENTITY
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BRANDING PROJECT  



This project explored the repositioning of BP as a 
more approachable and consumer-focused clean 
energy brand. Through research into renewable 
energy branding, the process included logo 
development, typography and colour exploration, 
and visual experimentation to create a clean and 
modern identity that communicated sustainability, 
innovation, and accessibility.

HOME BP  |  DEVELOPMENT

04



05

HOME BP  |  FINALS



The project began with research into Skype’s existing 
branding and how modern communication platforms 
visually connect with younger digital audiences. 
Through logo exploration, typography 
experimentation, colour palette development, and 
campaign planning, the final visual direction focused 
on creating a more modern and emotionally engaging 
identity centred around themes of connection, 
presence, and communication.
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Skype  
BRANDING  & CAMPAIGN

SKYPE  |  BRAND IDENTITY & CAMPAIGN 



The development process focused on creating a 
cohesive brand style guide for Skype that modernised 
the platform’s visual identity for a more 
contemporary digital audience, followed by the 
development of an integrated Christmas campaign 
centred around themes of connection, 
communication, and digital presence during the 
festive season. This included logo exploration, 
typography and colour experimentation, campaign 
planning, and the application of the identity across 
multiple visual touchpoints to create a more engaging 
and consistent brand experience.
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SKYPE  |  DEVELOPMENT

OLD LOGOS 

MY LOGOS
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SKYPE  |  MERCHANDISE

The final identity modernises Skype’s visual 
presence through a more emotionally engaging 
and contemporary branding system. The 
campaign applications were designed to 
communicate themes of connection, 
communication, and digital presence across 
multiple platforms.
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SKYPE  |  OOH ADVERTISING
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SKYPE  |  SOCIAL MEDIA



GRATIOR | CLOTHING BRAND  

Clothing mockups, production-ready tech packs, and 
high-quality logo recreations developed to refine and 
support the Gratior brand identity.
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Gratior  
GRAPHIC DESIGN 
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GRATIOR | LOGO REFINEMENT & TECHNICAL 

This project focused on developing 
professional design assets to support Gratior’s 
clothing brand and production process. Work 
included creating realistic garment mockups, 
preparing detailed tech packs for manufacturing, 
and refining logo applications across different 
formats. The outcome delivered a cohesive visual 
system that balanced creativity with practicality, 
helping translate the brand identity into 
production-ready materials.



GRATIOR |  FINAL GARMENTS  
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TRIO | LOUNGE MENUS  
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Food and shisha menu designs created to 
complement Trio Lounge’s modern atmosphere while 
enhancing clarity, hierarchy, and overall brand 
experience

Trio  
GRAPHIC DESIGN



TRIO | LOUNGE MENUS  

This project involved designing both food and shisha 
menus that aligned with Trio Lounge’s contemporary 
brand identity. The layouts were carefully structured to 
balance aesthetics with functionality, using typography, 
spacing, and hierarchy to guide users through the menu 
seamlessly. The final outcome enhanced the lounge’s 
visual presence while creating a more engaging and 
accessible dining experience.
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CLIENT | WEDDING INVITATIONS   

A custom wedding invitation design inspired by 
passport aesthetics, created to reflect the couple’s 
journey through thoughtful typography and layout.

Wedding 
Invitations  
GRAPHIC DESIGN



The couple requested custom wedding invitations 
inspired by travel tickets and passports. The 
concept combined personal storytelling with 
carefully considered typography, layout, and 
graphic elements to create a distinctive and 
memorable invitation suite. The final outcome 
balanced playful details with a refined aesthetic, 
resulting in a cohesive design that celebrated the 
couple’s journey in a unique and meaningful way.
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CLIENT | FINAL INVITATIONS   
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CLIENT | PRINT READY A4 PAGES   



Thank you 


