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About me

Designer with experience across branding, visual identity,
print design, campaign design, and digital content creation
through freelance projects, agency work, and university-led
briefs.

Skilled in developing creative concepts and translating them
into effective visual communication across both print and
digital platforms.

Experience Education

Intern | 2Tucans Brunel University London * Branding

June 2026 - Present BSc (Hons) Digital Design * Visual Identity
2023 - 2026 « Advertising

BIMA Creative Brief Work Experience ) Laygut Deggn .

May 2026 « Basic Motion Design
A-LEVELS

Freelance Graphic Designer London Academy

2023 - Present 2023 - 2026 I
Graphic Communication
Maths

Customer Advisor - Boots Economics

2023 - Present
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CLIENT | LYRA

BRANDING 3D MODELLING MOTION

A speculative skincare brand designed for 2050, exploring
how future brands may adapt to users, environments, and
time. LYRA combines visual identity, motion, and product
design to create a responsive skincare experience that
evolves throughout the day
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CLIENT | CHALLENGE & SOLUTION

Challenge

Explore how skincare brands may evolve by 2050,
moving beyond static visual identities towards
adaptive systems that respond to users, environments,
and time of day.

Solution
Developed a future-focused skincare brand combining
visual identity, 3D motion design, and responsive

advertising to create a personalised and evolving
brand experience.

Deliverables

Brand Guidelines * 3D Advertisement « Smart Posters

19



CLIENT | RESEARCH & DEVELOPMENT

The development process focused on creating a
cohesive brand style guide for Skype that modernised
the platform'’s visual identity for a more
contemporary digital audience, followed by the
development of an integrated Christmas campaign
centred around themes of connection,
communication, and digital presence during the
festive season.

This included logo exploration,

typography and colour experimentation, campaign
planning, and the application of the identity across
multiple visual touchpoints to create a more engaging
and consistent brand experience.
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Adaptive Sizing
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AM LYRA

AM LYRA

15-second 3D advertisement and responsive poster
campaign designed to demonstrate how the brand
adapts between day and night environments.

Posters
https://vimeo.com/1203394075?share=copy&fl=sv&fe=ci

3D Advert
https://vimeo.com/1203394074?share=copy&fl=sv&fe=ci



SKYPE | BRAND IDENTITY & CAMPAIGN

Buy a Nike

Skype

BRANDING & CAMPAIGN

Challenge

Refresh Skype's visual identity to appeal to younger
digital audiences.

Solution

Created a modern branding system and integrated
campaign centred around connection, communication,
and digital presence.

Deliverables

Brand Identity « OOH « Social Media * Merchandise
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SKYPE | DEVELOPMENT

OLD LOGOS

Skypel s

MY LOGOS

- Skype ML S 2

The development process focused on creating a
cohesive brand style guide for Skype that modernised
the platform'’s visual identity for a more
contemporary digital audience, followed by the
development of an integrated Christmas campaign
centred around themes of connection,
communication, and digital presence during the
festive season.

This included logo exploration,

typography and colour experimentation, campaign
planning, and the application of the identity across
multiple visual touchpoints to create a more engaging
and consistent brand experience.
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SKYPE | MERCHANDISE

Final identity applied across merchandise,
OOH advertising, and digital platforms.
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SKYPE | OOH ADVERTISING

Be Present this




SKYPE | SOCIAL MEDIA

You've seen
this Blue before

Stay Present
in 2027
WOT e (=]

07



GRATIOR | CLOTHING BRAND

Gratior

GRAPHIC DESIGN

Clothing mockups, production-ready tech packs, and
high-quality logo recreations developed to refine and
support the Gratior brand identity.
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GRATIOR | LOGO REFINEMENT & MOCKUPS

Created production-ready design assets to
support clothing manufacturing and brand
consistency.

Deliverables
* Technical Packs
* Garment Mockups

* Logo Refinement
* Production Artwork
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GRATIOR | TECHNICAL PACK
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GRATIOR

FINAL GARMENTS

Website Instagram

1128 wl = 00

Gratior

JOIN WAITLIST

graticnr

Est. Liw 24
i Gratiorcleom

ol ;i

TikTok
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HOME BP | BRAND IDENTITY

Home BP

BRANDING PROJECT

BP Home is a conceptual branding project that
reimagines BP as a home-focused clean energy provider,
combining solar power, EV charging, and smart energy
management into a clear and trustworthy brand identity.
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HOME BP | DEVELOPMENT

Challenge

Created a BP Sub-brand focused on providing clean
energy for homeowners.

Solution

Developed a modern visual identity system centred
around trust, sustainability, and accessibility.

Deliverables

Logo Design « Visual Identity «+ Campaign Applications
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HOME BP

BRAND GUIDELINES

Carol Howle
CED
a1
Desigresd for

everyday homes, everydoy people
lor 0 worldwide impact.

n

Mission

Cur rrEssion = o nvake cean energy occestilie
and affardable 1o everybady by previding harme
armngy Systerms thal implerment EV charging
shotipng, solar poneds ond on overcd sman
@rgy ManagEment.

Vision

W arvision o future whane avary hoims
corribules ﬂlmv:l.l'r U b pShuction of carban
armitaians - genenatiag, managing ond using
Chsan @nergy with confaencs, Irust and
sirnplicity.

Misuse Examples

DRoM't change th propertions of the
lege

Dor chang the colours of the lego,
only usa the onos provided on H
previous page

Don'T opply any Hiters 1o the logo
Don'T rotote th logo

Dan™ Mo alnmants oroung the

= & x

B -

HCTS ME

X

X

0P
(S
a 14
Secondary Font Black Colour Palette
ABRCOLFOHLIN L MNOFGEETUVW YT
i i ¥
WIARETEROL RSN AL () _» Primary Colours
Poppins
Thie Uypaf oo s Ul roain one thal Bﬂl‘d
ghoaid ba umlwhwdnga. ANCOEFGHILIKLMNOPOEETUYVWE YT
Subheadings, body teat and coptions cbrdetghijkimmapgrtuvweys
cexuie ol I Homin ot HI4SETEIO S HAL () FABDG0D #21AECT FFAFGFS 4262626
Lighs green Eright Blue Ligha Gray Charcos! Black
Regular
ABCDEFCHITMLMHOPCISTUVWINT Secondary Colours
abeoehal il Mg £ Al dwang e
o -
BEFDBAD #BSBRES
Warrm Ye!low L'vrdr,'
18

10



FINALS

HOME BP
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CLIENT | WEDDING INVITATIONS

Wedding
Invitations

GRAPHIC DESIGN

A custom wedding invitation design inspired by
passport aesthetics, created to reflect the couple’s
journey through thoughtful typography and layout.
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CLIENT | FINAL INVITATIONS

WEBDING INVITATION i c 3
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Custom wedding invitation suite inspired by travel
tickets and passport design, combining storytell-
ing, typography, and print design to celebrate the
couple’s journey.
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CLIENT | PRINT READY A4 PAGES
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